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INTRODUCTION. 
 
Work continues in addressing a complex series of problems. Some parishioners have felt our responses to some issues 
may be too political. Yet more than ever Canadian Governments have begun to reshape our social fabric. Grants are 
abruptly denied to volunteer social initiatives. Government agendas which pay scant attention to the fundamental rights of 
even the poorest to food and shelter are blindly promoted and enacted. Inherent rights of freedom of expression and 
access to information are being gradually strangled by various insidious Government devices.  How timely is the Pope's 
encyclical, Caritas in Veritate, whose contents are being adapted by this office for study throughout the diocese. 
 
*full report appears on the diocesan website. Go to Ministries and scroll down to Justice and Peace,  
 
 

THE ECONOMY OF COMMUNION 
 

 
People’s search for meaning in work, and ways to aid 
others and the environment while earning profits. 
 
Focolare Movement in Brazil had people who 
were well-off, but also had people who were 
suffering and needed help with food, education 
and shelter. 
 
Idea was born of starting businesses that could 
operate, share profits and  help the needy within 
the community. 
 
Profits to educate the people in the business 
culture. Not philanthropy, but like the early 
Christians who were of one mind and one soul. 
 

EQUAL PARTNERS  
 
Not giving a fish, not teaching how to fish, 
but fishing with them  
• An increasing interest in the idea of 

corporate social responsibility. 
• Even Fortune 500 companies become 

more aware of their social responsibilities. 
 

TRIPLE BOTTOM LINE:  
People, Planet and Profit  

 
• Shareholders get a return on their 

investments, but they also realize that 
being corporately responsible is also good 
for business. 

 
 
• The spirituality of communion influences the way 

business owners operate. 
• The human person is the focal point in the company. 

• A more civilized way of doing 
business 

• A way of treating employees, and 
operating with clients and 
competitors. 

• Quality driven, not just to obtain a 
profit but to help clients in a sincere 
way. 

• Working in the community such as 
schools and churches. 

• Keeping our business and other 
small businesses economically 
viable. 

• Micro credit program to encourage 
and track poor on way out of 
poverty. 

• Not short term thinkers. 
 
HOW DO I INTEGRATE MYSELF AND 

MY FAITH WITH MY WORK LIFE  
 
LOOK HOW THE CHRISTIANS LOVE 

ONE ANOTHER 
 
SOURCE: Genevieve Pollock (Zenit 
Org.) Indiana 08 09 09. based on Pope 
Benedict’s encyclical CARITAS IN 
VERITATE
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Give me 
 neither poverty  

nor riches 
Proverbs 29:8  

 

 

 

 

Brand New World 2009 
 
 

In the UK, the promotion of QSR (quick service 
restaurant) food to children under 16 is banned.  
The anti-obesity lobby has successfully banned 
one of the most famous TV ad slogans in Britain:  
“Go to work on an egg.” 
 
 
In China, all “sexually suggestive” ads have 
been banned from TV and radio because they 
are considered harmful to society. 
 

 
The Bric nations, Brazil, 
Russia, India and China, will 
have more than 700 million 
PCs by 2015. 
 

 
In Sweden, no advertising to children under 12 
is allowed.  No advertising at all.  Imagine how 
Disney or Nickelodeon must feel about that kind 
of law. 
 
 
Almost half surveyed consumers in Western 
countries think that corporate ethical behaviour 
has declined. 
 
 
After Katrina, Proctor and 
Gamble sent in a semi as a 
Laundromat, 14 washing 
machines and 18 dryers. 
The Clean Start program, 
(TIDE) changed the 
company’s image. 
 
 
Micro lending started with Grameen Bank in 
Bangladesh has led to runaway success. Kiva 
has loaned close to $20 million to over 200,000 
individuals wanting to start small businesses. 
Loans varied from $25 to $100. 
 

 
All managers at a 
Mexican bakery 
brand must first 
work as company 
truck drivers to 
become better 

acquainted with the company’s customers. 
 

Casa Bahia, Brazil customers all have a pass 
book allowing them to make small installment 
payments. An in store credit analyst will in 10 
minutes teach customers the basics of credit 
and payment. 
 
 
In India, Nokia instead of sending salespeople 
with product now go to market place to listen 
and understand what the people want. 

 
In China, more people watch 
television shows on cell phones 
than on sets in the homes. 
 
 

Manila Water talked to village elders and other 
leaders in implementing collective billing, micro 
lending.  Increased profits allowed Manila Water 
to give millions in aid to hospitals and schools. 
 
 
Global concerns are also paying attention to 
ethical issues like deforestation, child labor, 
animal testing, pollution and global poverty. 
 
 
The Cyclocity service in Paris 
has provided 20,600 bikes at 
1540 stations. Most bike rides 
are rent free.  In exchange, the 
company has exclusive rights 
to the city’s billboards. 
 
 
Companies are becoming ethical because there 
is money in it for them. One third of respondents  
surveyed world wide feel good if buying an 
ethical product. 
 
Source:  Max Lenderman, BRAND NEW 
WORLD, 2009 

 


